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More fans, more followers, more exposure — Start

What isTwibbon?

Twibbon is the easiest and most powerful way to
increase Facebook likes, drive up Twitter followers,
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and promote awareness of your cause on Twitter . ' - DO YOU WANT?
and Facebook. Avmieice‘me‘nar i ieo;?lf «/ More Followers &
- . L e &/ More Fans B
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The service overlays a small icon onto supporterso = L v/ More Exposure B+

Bicentenario Ar Support Jay Park

profile images to create a 6 Twi b b wisual and
lasting online statement of support.

Launched in July 2009, Twibbon was an immediate i @ How does it work?

viral successhas since received a total of 10.6 million : - M
visits and 41 million page views.

The site and the word Twibbon has become
synonymous with the process of adding an additional
graphic to your profile image and is frequently
referred to in online discussion, blogs, forums and
news sites.

Why Twibbon?

Twibbon is able to offer individuals, businesses and
charities the opportunity to significantly increase the
exposure of their brands, causesand campaigns.

Twibbon.com receives 5.7 million views every month.

Whether you are looking to increase Twitter followers,
Facebook likes, traffic to your website, or simply
exposure, Twibbon has a variety of customisable
solutions to suit your needs.

By targeting users on Twitter and Facebook, Twibbon Twitter and Facebook users like KimKardashiancan add

has tapped into both the largest and fastest growing Twibbons to their avatars at the click of a button.
social networking sites in the world.



The Twibbon
Viral Loop

Whenever someone adds a Twibbon, it is
automaticallys har ed amongst
friends and followers, creating a unique
viral loop that spreads awareness amongst
millions of Facebook and Twitter users in a
fast and enduring way.

Step 3: Exponentially
Increasing Awarenes

Friends of supporters, some who have
never even heard of your campaign
before, will see the Twibbon and update
on Twitter and Facebook As the
recommendation to add your Twibbon
comes from a friend, they are 90% more
likely to support your campaign! After
adding the Twibbon, they will then
automatically encourage their friends to
join, carrying on the viral loop.
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more likes +
followers

Step 1: Create your Twibbon

Individuals, businesses and charities can create a
Twibbon for anything - from brands and celebrities, to
protests and events. After creating the campaign, the
Twibbon is then promoted to friends and followers on
Facebookand Twitter.

Step 2:
Peer to Peer Promotion

After seeing the Twibbon and viral update,
Twitter and Facebook users will want to add
your Twibbon. This will automatically update
all of their friends and followers on Twitter
and Facebook asking them to join the
campaign as well, expanding your
campairegamnd s




Who uses Twibbon?

S5m

Last month alone, Twibbon.com had
1.6 million site visits with 5.7
million page views.

An average of 15,000 Twibbons are
added per day .

Twibbon has a global user base;
29% from the US , 12% from Brazil
And 11% from the UK.

65% of our audience are female .

Traffic grew 91% on the previous
month.

Twibbon users aredivided equally
between Facebook users and Twitter
users.

Our Twitter account @Twibbon has a
massive 900,000 followers ; our
Facebook application boasts 8,000
likes.

Users in the 25-34 ages bracket
account for 28% of Twibbon wearers.



White Label Packages

Bespoke Campaign
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Fully customisable campaigns,
designed to increase likes and
followers:

A Multiple Twibbons per campaign

A A range of features to increase likes
and followers

A Customised design of your
campaign Twibbons and pages

A Reportsto measure campaign
effectiveness

From

$3000

page 6

Facebook Applicati

Bestimme hier, wie dein Profilbild ausst
Du kannst das Motiv auch mit der Maus verschiebe;

Setet & ;/ar/'/ vy

For those who are looking to
dramatically increase their
Facebook likes:

A Profile overlay applications with
your branding and accessible via
your Facebook page

A Professional, customisable design

A Spread your message virally

A As part of or separate to a Bespoke
campaign

From

$6000

page 10
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Kick start your campaign by spreading
the word to hundreds of thousands
online:

| A Tweet out through our Twitter account
and reach over 900,000 followers

A Send out a status update to over
90,000 profiles via our Facebook page

A Blog posts dedicated to your
campaign

A Featured slots on Twibbon.com

From

$50

page 12




Bespoke Campaigitom $3000

7 | GKE £ © | Like us. Stay connected.
b Find us on Facebook
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The Windows Phone 7 Bespoke Campaign increased their
Twitter follower count by 2,000 followers in just the 1 st week

Twibbon Bespoke Campaigns
are the bestwayfor businesses
andcharitiesto:

A IncreaseFacebookikes

A Increasdwitter followers

A Increaseawarenesf their
brandor cause

Our Bespoke Campaignsare
fully customisableaneaningyou
can choose exactly what
features you want, and how
youwantthem ===



What do you get with a Bespoke Campaign”

‘,I ¥ 10nd

2010 FIFA WORLD CUP™
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Landing
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ith the Official England World Cup Twibbon.
ss or the Three Lions Badge for your Twitter or
lal World Cup broadcaster ITV. For all the latest
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Every campaign gets acustom landing page with:

A Fully customisable design with no Twibbon
branding

A Multiple Twibbons per campaign

A Facebook page and like promotion

A Custom URL: http://twibbon.com/yourcampaign

A Campaign performance reports

A Professional consultancy, setup and support

For each Twibbon in your campaign you get to:

A Have supporters auto-follow your Twitter
account

A Have users like your Facebook page before
adding the Twibbon

A Customise tweets and status updates supporters
send out

A Redirect supporters to your website when they
join your campaign

A Customise the header and footer with your brand

With every Twibboncomesauni que supporters
wall :

A Displays the avatars of all the Twitter and
Facebook users who have worn your Twibbon

A Embeddable in your own website

A Visually impactful design

A Overlay the wall with your brand



How your Bespoke Campaign spreads

Twitter

Support Armed Forces Day

Preview and Position

our T  your profile im clicking and dragging, clic

if you want

Usersadd a Twibbon to their Twitter
profile picture.

Facebook

Step 2 - Preview and position

Check you out! Click a

Show my support now!

& Invite Friends

2 Notity friends about this cause

Users add a Twibbon to their
Facebookprofile picture.

Show your support for
#armedforcesday on 26 June, add a
#twibbon to your avatar now!
http://twb.ly/d2eY4p -

@ArmedForces_Day

5% toothpickbandit
(&}

They also automatically send out a
tweet asking their followers to add
your Twibbon.

John Smith r'm supporting Armed Forces D dding a
sticker to my profile picture. Get the stic support at
http: bbon.com/caus ed- es- rmed For
26 June 2010 - visit http://bit.ly/cgvTm for more info.

wall Info Photos +

Attach: [@ ' ]

| John Smith I'm supporting Armed Forces Day by adding a
sticker to my profile picture. Get the sticker to show your support at
= http://twibbon.com/cause/Armed-Forces-Day/f: k. Armed Forc
Day is
26 June 2010 - bit.ly/cgivTm for more info.

They also automatically update their
status asking their friends to add
your Twibbon.

What's happening?

InfoLosAngeles
- in

All the u s e folléveers seethis tweet
in their Twitter feed with a link to
your Twibbon and call to wear it.

£ News Feed op news - Most recent

K John Smith I'm s Armed Forces Day by
> " sticker to my r he stick h
ht W Armed Forces Day is

Frenzy 2010

{0

All the u s e friehds see this update
in their News Feed with a link to
your Twibbon and call to wear it.



Case Study 2010 World Cup (ITV)

The Objective: To increase the number of Twitter followers for @itvfootball and the number of likes for the ITV Football Facebook page.

The Solution:

A 33 different Twibbons for each
country participating in the World
Cup (2 for England).

A Promotion of the ITV Football
Facebook page on the campaign
landing page and Twibbon pages.

A Fully customised design of
campaign pages and Twibbons.

A Users automatically follow

@itvfootball when they support any
of the Twibbons.

The Outcome:

A Customised Campaign design and
Twibbon descriptions to push
supporters to ITV.com/WorldCup.

A Customised tweets and status
updates that supporters send out
when joining the Twibbon.

A Header that links to the
ITV.comMWorldCup website.

A Tweets, wall posts and blog posts to
promote the campaign to over half a
million Twitter and Facebook users.

A An increase from 4,000 to over 30,000 followers for @itvfootball in just the 15t

fortnight of the campaign as the World Cup began & the graph on the right shows
the exact point the campaign launched.

A A doubling in likes for the ITV Football Facebook page in the 15t week of the

campaign.

A Enhanced brand engagement from Facebook and Twitter users, resulting in a
huge volume of discussion taking place on both networks.
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2010 FIFA WORLD CUP™ ¥ i : .
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Support England!
ow your support for the lads as they take on the world this summer with the Official England World Cup Twibbon.
e colours with pride by grabbing either the St. George's Cross or the Three Lions Badge for your Twitter or

avatar, and receive the latest news on the World Cup from official World Cup broadcaster ITV. For all the latest
news, views and features from South Africa, visit itv.com/worldcup.

Select your style

9 l Get the Twibbon Get the Twibbon
Az for twitter for facebook
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Twibbons by country

Followers Following Tweets Mixed

31,901 1,026 886 Ooh shiny!







